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About UTC

The Utilities Telecom Council (UTC) is an international trade association representing the
information and communications technology (ICT) interests of electric, gas and water utilities.
UTC is widely recognized as a global expert on utility communications policy and technologies,
conducting complex public and private research projects on behalf of our membership and
clients. UTC’s 500+ members include investor, government, and cooperatively owned utilities,
their technology partners, and their associations such as EEI, APPA, NRECA, API, AGA, AWWA
and others. UTC has a proven track record of issuing timely information bulletins, hosting
important webinars and mounting national, regional and local events aimed at translating
critical technical information into practical how-to guidance for utility technologists. We also
produce high-profile and timely research studies and analysis that tackle the top issues facing
utilities as they revamp communications networks to manage 21° Century energy and critical
infrastructure challenges.
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About Harris

Harris is a leading supplier of assured communications® systems and equipment for public
safety, utility, commercial, federal and transportation markets — with products ranging from
the most advanced IP voice and data networks, to industry leading multiband, multimode
radios, to public safety-grade broadband video and data solutions. Harris has more than 80
years of experience in public safety and professional communications and supports over 500
systems around the world.
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